Q.
My hair is grey, thin and soft and
swells within hours, after I get it styled so
I’ve been wearing hats
and turbans all summer. I
want to try a wig, but
I’m not sure on the color
or style. Should I buy a
grey one, since my hair is
grey? Do I buy something
as close to how my hair
looks, so people
won’t notice I have on a
wig? What would you suggest?
A.
Buying a girlfriend
(wig) is like buying
clothes - you pick what
you like, try it on, look in
the mirror and walk
around and see how it
makes you move. You
walk differently when
you think you look good.
Remember, you are what
you think you are. Grey
wigs are actually hot
right now. We’re calling them Platinum
instead of grey, and the young girls are
wearing them too. They come in all kinds
of styles, not just the little old lady styles.
They’re getting jazzy. Keep in mind that
you don’t have to buy a girlfriend that
looks like you. Your girlfriend changes your
look. You should have a few girlfriends
that look different. Take a different girlfriend to different places. Change your
look, as you change your outfits. All of
your clothes shouldn’t look the same, neither should hairstyles.
Q.
I had surgery a few weeks ago, and
my hair is shedding a lot. Is this normal
and what type of conditioners will help
me?
A.
Anesthesia will cause your hair to
shed and most medications have side effects that could cause shedding. Usually
the shedding is temporary, lasting less
than a month. Drinking plenty of water can
help cleanse your system. Protein conditioners can help strengthen your hair, but
they should be done professionally to avoid

drying and additional breakage. Moisturizing conditioners are safer for home use and
can really help if the hair
is dry and brittle. Influence has a conditioner
called Multiplex that has
a good balance of proteins and moisture that
works great and is good
for home use.
Q.
My hair is soft and
has a tight curl pattern,
and I want to loosen it up
and make it more manageable. Someone suggested that I get a
texturizer or an S-curl.
What’s the difference
between the two and
what would you suggest?
A.
Both the texturizer
and the S-curl are mild
relaxers. They both will
loosen up your curl pattern and make your hair
more manageable, but
they are relaxers or perms as we sometimes call them. They need to be treated
as relaxers, meaning you will need a
touch-up every 6-8 weeks and good conditioning and hair-care bi-weekly to avoid
breakage. If your hair is soft chances are it
will do more than loosen your curl. It will
eventually straighten your hair. If you go
to the salon regularly and have a good stylist you trust this might work for you, if you
don’t go often and wear natural styles
sometimes this is probably not a good idea
for you.
Remember, when your hair is on your
mind, drop JoJo a line. Terry’s Place is the
largest black-owned wig salon in Detroit.
We want to take your look to the next level. When you look good, we look good.
Visit Terry’s Place online at
www.terryswigsandlashes.com or on Facebook. Email joelpanther1@aol.com or stop
by Terry’s Place at 19139 Livernois Ave.,
Detroit, Mich. 48221. We’re open six days
a week. Please call (313)863-4014.

PRNewswire/ -- The Dove Self-Esteem
Project is launching a new, no-cost educational tool for group and classroom settings that considers the unique cultural
and societal experiences of Black communities. "My Hair, My CROWN" was designed
alongside academic experts to boost selfesteem and hair confidence in kids with
coils, curls, waves and protective styles,
while building allyship in others to Create
a Respectful and Open World for Natural
hair.
Dove is proud to expand Dove Self-Esteem Project resources to address appearance and race-based pressures and
discrimination. The "My Hair, My CROWN"
curriculum explores the personal and social significance of hair – from beliefs,
appearance pressures, stereotypes, and
cultural biases, to family norms, individuality, and creative self-expression. During
the 90-minute workshop, participants are
given the space to self-identify key confidence-impacting stereotypes and experiences related to hair and/or beliefs about
hair and beauty. The exercises will promote critical thinking, creativity, empathy, and a sense of community.
"I'm proud to have worked alongside
the Dove Self-Esteem Project and its team
of leading experts in the fields of psychology, health, and body image to create a
program that addresses race-based appearance biases related to natural hair.
Dove is a brand committed to ensuring the
next generation can develop a positive
relationship with beauty, and 'My Hair, My
CROWN' delivers on this by providing
young people the tools to rock their coils,
curls and waves with confidence and
pride," said Dre Brown, Dove Self-Esteem
Project Educator.
Dove believes that Black people should
not be forced to divest themselves of
their racial-cultural identity by changing
their natural hair to adapt to predominantly white spaces in the workplace or in

school. Hair discrimination has a significant impact on Black people and the next
generation.
· Dove found that 65% of young girls
view their hair as a form of selfexpression1 and 50% of young girls
say their hair can make them feel
self-conscious.2
· Additionally, Black women report
being 80% more likely to change
their natural hair to meet social
norms or expectations at work.3
· And are 1.5x more likely to be sent
home or know of a Black woman
sent home because of her hair.4
Alongside our founding partners in The
CROWN Coalition, Dove is committed to
progressing The CROWN Act to end racebased hair discrimination in the U.S. Coming off the heels of CROWN Day (July 3),
which commemorates the anniversary of
the first signing of The CROWN Act into
law in the U.S. (California 2019), Dove
continues to put pressure on local and
federal governments to pass The CROWN
Act while supporting the next generation
of Black youth.
"For decades, the Dove Self-Esteem
Project has proudly served young people
on a global scale, offering accredited selfesteem and confidence-boosting tools
that have a proven positive impact on
young people," said Esi Eggleston Bracey,
Executive Vice President and Chief Operating Officer of Beauty and Personal Care
at Unilever North America. "Witnessing
the ongoing mistreatment, bullying, and
discrimination against Black children because of the way their hair naturally
grows from their heads, inspired us to
champion The CROWN ACT Legislation and
to expand our Dove Self-Esteem Project
tools and resources to address this issue in
way that encourages young people to be
confident in who they are and to freely
express themselves without judgement —
including their hair."

