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Bow \X/ow and Chris Brown reunite for a
certified summer anthem with “Use Me”

PRNewswire/ -- Bow Wow is officially
back. With over 10 million albums sold
and hits like "Let Me Hold You" and "Like
You," the multi-platinum rapper returns
to his musical roots with the high-energy,
feel-good single "Use Me," featuring long-
time collaborator and Grammy Award-
winning R&B Superstar Chris Brown. The
track is now available to stream via BPC
Music Group across all DSPs and to pur-
chase on iTunes.

Marking their first official collaboration
in over a decade, "Use Me" taps into an
attention-grabbing sound that brings back
the same hitmaking chemistry—and genu-
ine friendship—that fueled chart-topping
fan favorites like "Shortie Like Mine" and
"Ain't Thinkin' 'Bout You." Produced by
chart-topper Hitmaka, "Use Me," blends
Bow Wow's signature flow with Chris
Brown's sleek R&B—making it a certified
summer banger and a triumphant reintro-
duction for one of hip-hop's most recog-
nizable voices.

"It's been nearly a decade since |
dropped a full project, and to still be go-

ing strong twenty-five years after my de-
but is a blessing,” says Bow Wow. "Getting
back in the studio with Chris [Brown]
feels like a full-circle moment. Every
time we connect, we create something
special.”

"Use Me" is also Bow Wow's first release
under BPC Music Group, the newly
launched label from Black Promoters Col-
lective (BPC)—a company he's been col-
laborating with since 2019.

"BPC is about Black excellence, peri-
od," said CEO Gary Guidry. "Bow Wow
brings real vision and impact—he's the
perfect artist to launch with."”

The cultural icon has a legacy spanning
film, television, and chart-topping tours.
Bow Wow's return signals more than a
comeback—it's a reset. With "Use Me,"
he's not just stepping back into music;
he's doing it on his terms, with the same
energy that made him a household name.

More music and major collaborations
are coming as Bow Wow prepares to re-
lease his upcoming album and co-head-
lines the Millennium Tour 2025.
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True Food Kitchen partners with Grammy-winning artist SZA
to launch the SZA CZA Salad

PRNewswire/ -- True Food
Kitchen just dropped a crave-wor-
thy dish. Leading a movement to
make real food more accessible
to all, the restaurant has part-
nered with Grammy Award-win-
ning artist SZA to bring guests the
SZA CZA Salad — a bold remix of
the Kale Caesar Salad that's mak-
ing a delicious, seed oil-free
comeback to True Food Kitchen's
2025 menu at all 46 restaurants
nationwide.

This standout collaboration
began with a seasonal menu
change that left fans eagerly an-
ticipating its return. Among them
was none other than SZA, who
slid into their DMs with an irre-
sistible pitch: bring back this clas-
sic, nutrient-packed dish and use
its return to create purpose. Now,
the SZA CZA is here, pairing &
craveable flavor with a cause, I
with proceeds benefitting Los Angeles-
based nonprofit SUPRMARKT.

"The funny part is, this all started be-
cause Caesar Salads were my hyper fixa-
tion meal and True Food Kitchen has the
best dressing,” said SZA. "After begging
them to bring the Kale Caesar Salad back
from its seasonal retreat, | realized not
only should everyone have access to this
delicious salad year-round, everyone
should have access to organic meals and
produce year-round! That's why building
this partnership with True Food Kitchen is
so important to me."

Inspired by SZA's favorite ingredients,
the SZA CZA Salad layers fresh organic
kale, juicy cherry tomatoes, creamy avoca-
do, zesty scallions, crunchy rosemary garlic
croutons, shaved parmesan cheese, and a
bold Caesar dressing. And in True Food
Kitchen style, it's also 100% seed oil-free,
aligning with the brand's historic commit-
ment to health and flavor without compro-
mise.

"This partnership is a perfect blend of
what we're all about — great food, mean-
ingful connections, and real impact,” said
Daniella Voysey Olson, Chief Growth Offi-
cer at True Food Kitchen. "The SZA CZA
Salad is a celebration of flavor and pur-
pose, and we're thrilled to share it with our
guests.”

The SZA CZA Salad is more than just a
meal — it's a movement. With every salad
purchased, 20% of net proceeds will sup-
port SUPRMARKT's mission to make fresh,
affordable food accessible to underserved
communities in Los Angeles. This collabora-
tion amplifies True Food Kitchen's dedica-
tion to using the power of real food to
drive meaningful change, starting in SZA's
own backyard.

Available now, fans can enjoy the SZA
CZA in True Food Kitchen restaurants na-
tionwide or order online for pick-up and
delivery. For more information about True
Food Kitchen's menu and locations, visit
www.truefoodkitchen.com.
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