
Q.   I'm look-�
ing for a new�
wig. I want to�
change my�
look. Any�
suggestions ?�
A.  There are�
so many dif-�
ferent styles�
and colors�
available.�
Finding your�
new look�
should be�
fun.  Layered�

shoulder-length bobs can offer a classic�
style that frames the�
face, looks polished,�
and works well for�
everyday wear or�
church.  Pixie wigs�
are lightweight, cool�
in hot weather, and�
easy to style. It can�
look sophisticated or�
playful, depending�
on how you wear it.�
Curly girls with�
bangs give you vol-�
ume without a lot of�
work, and bangs�
soften the face.�
Natural salt and pep-�
per are becoming�
more popular if you�
want to try embracing your gray or want a�
more natural look.�
Q. What’s the advantage of lace front�
wigs?�
A.  Lace front wigs (girl friends) create the�
illusion that hair is growing right out your�
scalp. You can wear the hair away from�

your face without the wig edge being obvi-�
ous.  Many lace front wigs let you part the�
hair in different ways near the front.  We�
usually trim the lace making the wig look�
even more natural, when matched to your�
skin tone.  I'm not a big fan of using adhe-�
sives or tape to secure the lace, so as not�
to break or thin the hairline.�

Q.   My hair is soft and thin, and when I get�
it done it never lasts. Grease or oil just�
isn't the answer. What type of products�
should I be trying for hair like mine?�
A.  If your hair is thin, fine, and has trou-�
ble holding a curl, you need products that�
add body, texture, and light hold without�

weighing your hair down like oil.�
Styling foams or lightweight�
mousse could be the answer.�
Influence products offer several�
options like their Honey Almond�
styling foam, or their Rosemary�
styling foam. Avoid products that�
say heavy butter, extra rich oil,�
or heavy pomade. These prod-�
ucts can make fine hair go flat�
and cause curls to fall faster.�
Stop by Terry's and let one of our�
stylists take a peek at your hair�
to help you make the best deci-�
sion.�
     Terry's Place Wigs is open�
Tue-Sat from 10:00-5:30. Person-�
alized wig service is available�
between 10:00-2:00 Tue-Fri and�

12:00-5:00 on Sat.�
    When your hair is on your mind, drop�
JoJo a line or hit me up on Facebook�
Terry’s Wigs or Instagram. Email�
joelpanther1@aol.com or stop by Terry’s�
Place at 19139 Livernois Ave., Detroit,�
Mich. 48221. Please call (313)863-4014.�

PRNewswire/ -- Dark & Lovely, the pio-�
neer in hair color formulated for curls,�
coils and tighter textures, has launched�
its newest campaign, 'The Hairapist'. Star-�
ring marketing executive and cultural�
powerhouse Bozoma Saint John as "The�
Hairapist" alongside media personality and�
podcaster Scottie Beam as her distressed�
client, the campaign tackles a modern�
phenomenon: the emotional exhaustion of�
"stylist codependency" and the dread of�
the last-minute "hey boo" cancelation�
text.�
     Set against a backdrop that is part lux-�
ury beauty studio, part therapist's office,�
"The  Hairapist" humorously and empa-�
thetically detangles the messy middle of�
hair maintenance, from last-minute can-�
cellations to strict deposit policies, while�
offering an empowering solution: reclaim�
your time, protect your peace, and take�
color into your own hands.�
     "Hair has always been one of the ways I�
express who I am, and like so many Black�
women, I've experienced the pressure that�
comes with it," said Bozoma Saint John.�
"What I love about this campaign is that it�
reminds us there isn't one right way to�
wear our hair. Confidence comes from�
making choices for yourself, and some-�
times the healthiest thing you can do is�
let go of the expectations you've been�
carrying."�
     The campaign's hero film, directed by�
Myesha Evon Gardner, follows Scottie�
Beam rushing into Bozoma Saint John's�
Hairapist office in a panic after her stylist�
reschedules the day before her vacation.�
Met with empathy and humor, Scottie is�
handed a "prescription" for Dark & Lovely�

Fade Resist in the hero shade, Brown Cin-�
namon. The film tracks her transformation�
from grown-out roots to a rich chocolate�
brown silk press, showcasing the ease of�
at-home color and the versatility of Black�
hair.�
     "As Black women, the beauty salon has�
always been our sacred space for sister-�
hood and vulnerability, but sometimes you�
have to break free from the codepen-�
dency to realize you've had the magic all�
along," said Keyanna Thompson, Marketing�
Director, Dark & Lovely. "Learning to do�
your own hair and color is a rite of pas-�
sage. We take pride in our self-reliance,�
and there's no greater feeling than being�
asked, 'Where'd you get your hair done?'�
and getting to say, 'I did it myself.' We�
want everyone to feel that pride, reclaim-�
ing both their time and their coin, with�
Dark & Lovely as that reliable friend in�
your bathroom cabinet."�
     Dark & Lovely's Fade Resist collection�
offers over 21 shades delivering up to 8�
weeks of fade-resistant color and shine�
for under $10 (SRP: $8.49). The vegan for-�
mula features a moisture-rich mask with�
shea butter, sunflower oil and vitamin E,�
providing 100% grey coverage and 40%�
more moisture after coloring.�
    Developed by Black-woman-owned�
agency Kitchen Table, the creative will�
run on Meta, YouTube and TikTok, sup-�
ported by social-first educational content,�
creator partnerships and seeding to top�
fashion and beauty creators. Campaign�
activations include an interactive "Hair-�
apy Lounge" at CurlFest, where consumers�
can step into the iconic purple office and�
share their own hair-liberation journeys.�


